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& esri

Governments, industry leaders, academics, & nongovernmental
organizations trust Esri® to connect them with the analytic knowledge they
need to make critical decisions and create responsible and sustainable
solutions to problems.

Business Analyst

Esri® Business Analyst Online web application enables the user to get the
most accurate and comprehensive demographic, lifestyle segmentation,
consumer spending, and business data to help you profile customers,
analyze markets, evaluate competitors, and identify opportunities.

Esri® Retail Marketplace helps organizations accurately measure retail
activity by trade area and compare retail sales to consumer spending by
NAICS industry classification assisting organizations in revealing underserved
markets (opportunities) and identifying the Leakage/Surplus Factor which
summarizes the relationship between retail sales (supply) and consumer
spending (demand).

http:/ fwww.esri.com/data/esri_data/spending-overview/retail-marketplace




€& esri Business Analyst

Supply (retail sales) estimates sales to consumers by establishments.

Demand (retail potential) estimates the expected amount spent by
consumers at retail establishments.

The Leakage/Surplus Factor presents a snapshot of retail opportunity. This
is @ measure of the relationship between supply and demand that ranges
from +100 (total leakage) to -100 (total surplus).

A positive value represents ‘leakage’ of retail opportunity outside the
trade area.

A negative value represents a surplus of retail sales, a market where
customers are drawn in from outside the trade area.

The Retail Gap represents the difference between Retail Potential and Retail
Sales.

http:/ fwww.esri.com/data/esri_data/spending-overview/retail-marketplace




@esri INDUSTRY GROUPS

Maotor Vehicle & Parts Dealers

Furniture & Home Furnishings Stores

Electronics & Appliance Stores

Bullding Materlals, Garden Equipment & Supply

Food B Beverage Stores

Health & Personal Care Stores
Gasollne Stations

Clothing & Clothing Accessories Stores

Sporting Goods, Hobby, Book & Music Stores

General Merchandise Stores

Miscellaneous Store Retailers

Monstora Retallers

Food Services & Drinking Places

NAICS 441

Artomohils Dealers

Other Motor Vehicle Dealars

Bt Parts, Acoestarias & Tire Soras

MNAICS 242
FEmndurg Horas
Home Furnishings Stares

MAICS 4431

MAICS 444

Huilding Matenals & Supplies Dealors
Lawn & Gardan Equipment & Supply Stores

MAICS 445

Grocery Stores

Sp=cialty Food Stodes

Hopr, Wine & Liguor Stores

MAICS 446, 4961
MAICS 4474471

MAICS 448

Clathing Stores

Shae Stores

lewalry, Luggage & Loather Goads Stores

MAICS 451

Sportmg Goodsy Hobby/Musical Instroment Stores
Book, Periodical & Music Stores

MAICS 452

Department Stores Excluding Leased Degls
Other General Merchandse Stores

MNAICS 453

Florists

Office Suppliss, Matipnary & Gt Stores
Lised Merchandise Stores

Other Miscallanisgus Stors Retallers

MAICS 454

Electronic Shopping & Mail-Omder Holses
Vending Machine Dperators
flirect Seling Estahlishments

MNAICS 722

Full- Sarewo Restaurant
Lrmited-Sarvice Eatng Places
Lparial Food Sarices

Orinking Places — Alcoholic Beverages
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fa TOTAL RETAIL GAP BY COUNTY

o Gowmty Bond $69,895,121
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=l | clikton $111,829,382
' Jefferson -$97,232,892
Marion $68,655,402
' Washington $10,075,423
ke
]
s :
o] Mangd ;li"' i H‘:mﬂh :
!__ LIS UNIT 23 RETAIL GAP
Total Retail Trade $128,499,428
13.4% Total Food & Drink $33,723,008

Total Retail Trade and Food & Drink

5163,222,436
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Total Retail Trade and Food & Drink

$169,764,328
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TOTAL RETAIL GAP BY COUNTY
Gallatin $33,915,399
Hamilton $39,691,978
| A" | Hardin $21,154,125
e, Rl e " Pope $24,874,527
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T ik UNIT 24 RETAIL GAP
Total Retail Trade 5155,558,384
Total Food & Drink $14,205,944




U of | Extension Unit 25

TOTAL RETAIL GAP BY COUNTY
Edwards 521,428,062
Lawrence 546,182,670
Richland 515,858,878
Wabash $18,445,708
. Wayne -$ 2,904,455
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Total Retail Trade $79,810,162
-19.8% Total Food & Drink $19,200,701
Total Retail Trade and Food & Drink $99,010,863
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s TOTAL RETAIL GAP BY COUNTY
S Franklin $37,235,773 |
' Jackson -$67,238,392
| Perry $37,535,039
~.is. || Randolph 534,836,853
Samniy .
Williamson -5140,198,604
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LT T s el e Ell.._I_NIT 26 RETAIL GAP
Total Retail Trade -$7,349,475
+6.0% Total Food & Drink -$90,479,856
Total Retail Trade and Food & Drink -597,829,331
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TOTAL RETAIL GAP BY COUNTY

Alexander 539,164,512
Cape ) |
Glrardeay Johnson 550,061,646
Codmly County I
Massac 545,377,403
Pulaski 511,?9?,993
:"'ﬁ: - Union $44,280,009
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Total Retail Trade 5172,742,376
-46.8% Total Food & Drink $27,939,192

Total Retail Trade and Food & Drink

$200,681,568
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Total Retail Trade $320,951,285
-10.8% Total Food & Drink -548,334,720
Total Retail Trade and Food & Drink $272,616,565




U of | Extension Units 24 26 27

Leakage/Surplus Factor by Industry Group

Automobile Dealers

Other Motor Wehicle Dealers

Auto Parts, Accessories, and Tire Stores
Furniture Stores

Home Fumnishings Stores

Electronics & Appliance Stores

Building Material and Suppies Dealers

Lawn and Garden Equipment and Supplies Stores
Grocery Stores

Speciaky Food Stores

Bear, Wine, and Liquor Stores

Heakh & Personal Care Stores

Gasoling Stations

Clathing Stores

Shoe Stores

Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Departrment Stores (Excluding Leased Depts.)
Otheer General Merchandise Stores

Florists

Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores

Qther Miscelaneous Store Retailers
Blectronic Shopping and Mal-Order Houwses
‘ending Machine Operators

Direct Salling Establishments

Full-Service Restaurants

Limited-Service Eating Places

Special Food Services

Crinking Flaces (Alcoholic Beverages)

=35

=30

=25

=20

=15

=10

-5 4] L] 10
Leakage/Surplus Factor

15 20 25 30 35

Made with Esri Business Analyst




U of | Extension Units 23 to 27
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Total Retail Trade $530,260,875
-12.6% Total Food & Drink 54,588,989

Total Retail Trade and Food & Drink 5534,849,864




U of | Extension Units 23 to 27

Leakage/Surplus Factor by Industry Group

Automobile Dealers

Other Motor Vehicle Dealers

futo Parts, Accessories, and Tine Stores
Furnituire Stores

Home Fumishings Stores

Electronics & Appliance Stores

Building Material and Suppies Dealers

Lawn amnd Garden Equipment and Supplies Stores
Grocery Stores

Specaky Food Stores

Beer, Wine, and Liquor Stores

Heakh & Personal Care Stores

Gasoline Stations

Clothing Stores

Shoe Stores

Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Departrment Stores (Excluding Leased Depts.)
Other General Merchandise Stores

Florists

Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores

Qther Miscelangous Store Retailers
Blectronic Shopping and Mal-Order Houwses
Wending Machine Operators

Direct Seling Eslablishments

Full-Service Restaurants

Limited-5%ervice Eating Places

Special Food Services

Drinking Places (Alcoholic Beverages)
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13 County Region - Indiana
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Tos _Total Food & Drink -$54,564,976

L
Total Retail Trade and Food & Drink

208,051,237




13 County Region - Indiana

Leakage/Surplus Factor by Industry Group

Automobile Dealers

Other Maotor Vehicle Dealers

Auto Parts, Accessones, and Tire Stores
Fumiture Stores

Home Furnishings Stores

Electronics & Appiance Stomes

Building Matenal and Suppies Dealers

Lawn and Garden Equipment and Supplies Stores
Grocery Stores

Specialty Food Stores

Beer, Wine, and Liguor Stores

Health & Personal Care Stores

Gasoling Stations

Clathing Stores

Shoe Stones

lewelry, Luggage, and Leather Goods Sbomes
Book, Periodical, and Music Stores
Department Stores {Excluding Leased Depts_)
Other General Merchandise Stores

Florisks

Office Supplies, Stationery, and Gt Stores
Lised Merchandise Stores

Other MEcellaneows Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators

Direct Selling Establishments

Full-Service Restaurants

Limited-5Service Eating Places

Special Food Services

Drinking Places (Akoholic Baverages)
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NRGIERE

13 County Region

I{:_nuntv Tutal Retarl Trade and' Igund & Drink Tutai Retall Trade Tutal and Ea Drlnk
Crawford S 47,594,497 S 40,952,938 S 6,641,559
Daviess -$ 70,091,521  -S 81,385,891 $ 11,294,370
DuBois -6128,105,905  -$139,752,592 $ 11,646,687
Gibson -$ 83,316,197 -5 92,345,894 S 9,029,697
Knox -$ 32920372 -5 2,093,992 -$ 30,826,380
Martin S 4765420  -$ 10,468,622 $ 5,703,202
Orange S 30,500,216 S 28,459,077 S 2,041,139
Perry S 38,364,798 S 39,146,860 S 782,062
Pike S 55,656,845 S 46,636,520 S 9,020,325
Posey S 35,780,152 $ 13,255,159 S 22,524,993
Spencer S ?3,245_,1[15 S 56,892,778 S 16,353,327
Vanderburgh -$476,747,725  -$317,635,820 -6159,111,905
Warrick $306,753,290 $264,853,218 S 41,900,072
13-County Total -5208,051,237 -6153,486,261 -S 54,564,976




13 County Region - Kentucky
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Iii.’r COUNTIES OF WEST KENTUCKY RETAIL GAP
otal Retail Trade -5242,073,962
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/\.fi’l'ntal Food & Drink -$87,351,162

Total Retail Trade and Food & Drink -5329,425,124
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